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Abstract:

Entrepreneurship is a gendered discourse that disadvantages women, with a growing trend
among recent studies attending to entrepreneurial growth aspirations from the perspective of
gender. Meanwhile, intersectionality theory provides a multi-layered inter-relational analysis
on the effect of race, gender and migration status in the social constructions of migrant women
entrepreneurs. Hence intersectionality theory is particularly relevant in examinations of women
entrepreneurs’ gendering process. Notably, Birmingham as the second largest metropole in the
UK is celebrated for its superdiverse metropolitan culture and the rich entrepreneurial tradition,
with continued growth of international migration from a superdiverse range of countries and
regions. In particular, transnational migrants from Hong Kong and mainland China are the two
major Chinese diaspora groups in the city of Birmingham, which are under-researched with
reference to entrepreneurial growth aspirations from a gender perspective. Therefore, the
primary objective of this research is to comprehend, critique and deconstruct the capitalist
patriarchy as experienced by Chinese women entrepreneurs from divergent migrant groups
within the Chinese diaspora communities in Birmingham. Specifically, it has been witnessed
by women entrepreneurs in family businesses from Hong Kong and women student
entrepreneurs from mainland China. This research project employed a qualitative case study
design to explore how Hong Kong and mainland Chinese women entrepreneurs interact with
the Chinese diaspora communities to achieve entrepreneurial growth in a superdiverse and
transnational city context of Birmingham. Taking into account the sampling strategy and data
saturation, six individual cases, leading to six in-depth semi-structured interviews, were
conducted for the fieldwork. This research found that the Chinese catering industry, as the main
sector of Chinese diaspora entrepreneurship in the UK, demonstrated evident male dominance.
Women entrepreneurs in family businesses from Hong Kong and women student entrepreneurs
from mainland China have both experienced gendered bias in their entrepreneurial growth
processes, with human capital playing a crucial role in the formation of their growth aspirations,
as a reflection of entrepreneurial identity in a superdiverse, transnational gendering process. It
is evident that the gendering process of women entrepreneurs from both Hong Kong and
mainland China was developing entrepreneurial growth aspirations with them, in order to avoid
the gender bias that is rife in the male-dominated traditional Chinese catering industry, albeit
with divergent contextual conditions. In the future, further examinations will attend to the
various discriminatory dynamics as intersecting forms of exclusions in relation to the
superdiverse entrepreneurial context, with a focus on women entrepreneurs from the
disadvantaged and marginalised as well as the advantaged and privileged social groups to
explore the social, cultural and political potentials of migrant women entrepreneurs in general
and Chinese migrant women entrepreneurs in particular.



1. Introduction

Entrepreneurship is a gendered discourse, with feminist entrepreneurship research critiquing
and challenging the gendered bias that disadvantages women (Welter et al., 2014; Marlow,
2020). Notably, intersectionality theory originated within Black feminism, which centres on
the interactions among categories of social inequality, with a particular focus on race and
gender as interdependent perspectives that are mutually constitutive (Collins, 1996; Essers and
Benschop, 2010; Fielden and Davison, 2012; Dy and Marlow, 2017; Lassalle, 2019; Hudson
et al., 2024). Therefore, when examining the entrepreneurial experience concerning migrant
women entrepreneurs, intersectionality theory provides a multi-layered dynamic theoretical
lens through which comprehend and critique the interlinked exclusionary categories of woman
and migrants as marginalised otherness in the gendered context of entrepreneurship (Knight,
2016; Sappleton 2018; Qureshi et al., 2023). In the meantime, there is a growing trend among
recent studies, drawing attention to the characteristics of entrepreneurial growth from the
perspective of gender, with a focus on growth ambitions (Venugopal, 2016; Yacus et al., 2019;
Hug et al., 2020). The existing literature shows that the strength of intersectionality theory to a
multi-layered inter-relational analysis on the effect of race, gender and migration status in the
social constructions of migrant women entrepreneurs is of particular significance in
examinations of entrepreneurial experience on women of colour, especially in relation to
studies of entrepreneurial growth (Essers and Benschop, 2010; Dy and Marlow, 2017;
Sappleton 2018).

As the largest metropole in the UK outside London, the city of Birmingham is celebrated for
its superdiverse metropolitan culture as well as the rich entrepreneurial tradition, with
continued growth of international migration from a super-diverse range of countries and
regions with the aim of exploring local, national, and international entrepreneurial
opportunities (Henry et al., 2002; McEwan et al., 2005; Chan, 2007; Bloomfield, 2019). Given
that Chinese migrants from Hong Kong and mainland China are the two major diaspora groups
in the city of Birmingham (ONS 2001; ONS 2011; ONS 2021) as well as leading cities in the
UK and beyond, women migrant entrepreneurs from Hong Kong and mainland China are
representative samples for the examinations of the gendered entrepreneurial experience of
migrant women entrepreneurs in general and Chinese women entrepreneurs in particular.
Therefore, the overall aim of this chapter is to examine the entrepreneurial growth aspiration
of Chinese women entrepreneurs in Birmingham from an intersectional feminism perspective
through undertaking qualitative, in-depth case studies. Semi-structured interviews were
adopted to collect data on Chinese women entrepreneurs, which were then subjected to
thematic analysis using NVivo 12 to identify the main themes and categories. The findings of
the current research showed that Chinese diaspora entrepreneurship in general and the Chinese
catering industry in particular demonstrated evident male dominance, with the Chinese
hospitality industry emerging as an enclaved, masculine industry. In particular, both women
entrepreneurs involved in family businesses from Hong Kong and women student
entrepreneurs from mainland China experienced gendered bias during their entrepreneurial
growth processes, with human capital playing a crucial role in the formation of their growth
aspirations, as a reflection of their entrepreneurial identity in a superdiverse, transnational
gendering process.

In light of the above outline of the research background, this chapter is structured into six
sections, shown as follows. Section One provides an introduction to the research background.
Following the introduction of research background in Section One, Section Two presents the
research rationales. After Section Two, Section Three attends to a critical review of the existing
literatures on the applications of intersectionality theory to gender and migration studies as
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well as the research on migrant women entrepreneurs, with a focus on transnationalism and
superdiversity. Based on this critical review of the previous studies, a context centred,
processual approach of intersectionality is constructed with the purpose of examining the
gendering process of entrepreneurial growth aspirations. Following Section Three, Section
Four discusses the research methodology, including the research context, research design, data
generation and data analysis. Next, Section Five outlines the findings of this research in
applications of the context centred processual approach of intersectionality, with reference to
the research objectives listed in Section Four. Finally, Section Six draws conclusions of this
book chapter.

2. Rationales of Research

This research project focused on Birmingham-based migrant women entrepreneurs from Hong
Kong and mainland China. It was decided to include Hong Kong and mainland Chinese
migrant entrepreneurs in this research for the following three reasons. Firstly, the history of
Chinese migrants who settle down in the UK, shows that Hong Kong migrants were the first
post-war settlers who came to explore the economic opportunities and develop social ties in
Birmingham (Henry et al., 2002). In the meantime, migrants from mainland China are members
of the Chinese diaspora, who have rapidly grown in number in recent years (ONS 2001; ONS
2011; ONS 2021). Secondly, Birmingham Chinese Quarter as an inner city Chinese ethnic
enclave, is one of the most dynamic Chinatowns in the world, which has evolved since it was
first founded in 1960s, as a reflection on the development of the Chinese diaspora communities
in Birmingham, with migrants from Hong Kong and mainland China as its two major groups
(Parker, 1998; Chan, 2003; McEwan et al., 2005). Finally, the future outlook for the Chinese
diaspora populations in the UK in general and in Birmingham in particular indicates that
migrants from Hong Kong and mainland China will remain as the two largest groups of
migrants within the Chinese diaspora (ONS 2001; ONS 2011; ONS 2021). Therefore, in the
following section, the theoretical background of this study will be analysed, attended to the
critical reviews of the relevant literatures concerning intersectionality theory as well as gender
and migration studies and research into migrant women entrepreneurs.

3. Theoretical Background

Intersectionality 1s defined as a concept that may be employed to examine the interaction
among social structures including gender, race, class and age, which reveal and challenge the
assumptions about gender through feminist thinking (Weldon, 2008; Shields, 2008). Although
intersectionality originated within Black feminism in the United States, it has been developed
and applied in wider national social contexts, drawing attention to processes of divergences
and categories of differentiations in the development of interlinked social identities (Al-Faham
et al., 2019). Noticeably, a growing number of recent studies is drawing attention to the
characteristics of entrepreneurial growth from the perspective of gender (Reichborn-Kjennerud
and Svare, 2014; Venugopal, 2016; Wang et al., 2019; Yacus et al., 2019; Huq et al., 2020). In
the following subsections, previous studies on entrepreneurial growth aspirations with
applications of intersectionality theory will be critically reviewed. Following this, previous
research concerning the formation of entrepreneurial growth aspirations as a gendering process
in relation to superdiversity and transnationalism will be analysed.

3.1 A Critical Review of Intersectionality & Research on Migrant Women Entrepreneurs
The analytical framework of intersectionality, which is deeply rooted in feminism, as one of
the most widely adopted research approaches for analysing and critiquing gender inequality
has transformed the way in which gender has been comprehended (Shields, 2008; Bose, 2012).
Notably, discussions on womanism and black feminism highlight the subtle differences on



perspectives of the layered oppression faced by women of colour with a focus on gender
(Collins, 1996). Intersectionality attends to the interactions and interconnections on layered
social structures of gender, race, class and age beyond the sum of social structures, as a useful
tool to systemically unlock the layers of structures and critically examine the interrelation of
identities(Hudson et al., 2024). Meanwhile, migration as a gendered phenomenon that requires
analytical sensitivity attends to the mutually constitutive relations among social identities, with
intersectionality as a well-suited theoretical framework, providing an interconnected
contextual analysis of migration in general and of migrant women entrepreneurs in particular
(Bastia, 2014; Lassalle and Shaw, 2021; Haseki et al., 2021; Bastia et al., 2023). Therefore, the
theoretical framework of intersectionality is particularly suitable in examination of migrant
women entrepreneurs. In the following sub-sections previous studies concerning
intersectionality theory as well as gender, migration and entrepreneurship will be discussed.
Following this, the research on migrant women entrepreneurship in application of
intersectionality theory will be critically reviewed.

3.1.1 An Intersectional Approach to Gender, Migration and Entrepreneurship

The three trends emerge from the previous studies on gender and intersectionality. Firstly, the
previous research attended to gender inequalities associated with race and class as other major
social categories, with a focus on women of colour in general and on African women in
particular (Belkhir and Barnett, 2001; Shields, 2008; Harris and Leonardo, 2018; Rosette et al.,
2018). Secondly, within the application of intersectionality in gender studies, there has been a
shift from group-centred quantitative studies to process-centred and system-centred qualitative
research, with a focus on the dynamics existing between the macro-level structures and the
micro-level agencies (Fraga, 2005; Shields, 2008; Bose, 2012; Al-Faham et al., 2019). Thirdly,
intersectionality theory has been used to examine the social conditions of gender together with
other major social identities from the perspectives of not only the disadvantaged but also
advantaged and privileged groups, thus stressing the relativity and fluidity of gender (Weldon,
2008; Hankivsky, 2022). Notably, the lens-based account of intersectional perception model
has been particularly relevant to migrant women entrepreneurs, given its capabilities to
critically highlight one lens over other lenses in specific research context with considerations
of perceiver goals but maintaining the linkages among the lenses (Hudson et al., 2024).

Meanwhile, with reference to migration studies, intersectionality theory has made significant
contributions to challenge the normative assumptions of household roles and to critique the
existing normative heterosexuality (Bastia, 2014; Thimm and Chaudhuri, 2021). In particular,
two developing themes may be identified from previous studies in application of
intersectionality theory to migration studies. The first theme links the characteristics of
transnationalism in migration studies to intersectionality, thus addressing the significance of
this contextualised, dynamic and processual analysis of transnational migration that adopts the
intersectional approach (Gottfried, 2008; Bilge and Denis, 2010; Anthias, 2012; Hopkins,
2019). In the meantime, the second theme concerns superdiversity in migration studies as
diversity that exists within and beyond the ethnic diaspora groups in terms of gender, ethnicity,
class, and nationality, which are in line with the intersection of social categories included in
the intersectionality theory(Meissner, 2015; Khazaei, 2018; Ciobanu, 2023).

On the basis of the discussions of the existing literatures concerning intersectionality theory as
well as gender and migration studies, it is observed that intersectionality theory is frequently
applied to ethnic minority migrant entrepreneurship research in general and to studies of
migrant women entrepreneurs in particular (Romero and Valdez, 2016; Dy et al., 2017,
Wingfield and Taylor, 2018; Vorobeva, 2022; Qureshi et al., 2023). This analysis of ethnic



minority migrant entrepreneurship is in line with the trends and themes identified in
applications of intersectionality theory to gender and migration studies, macro-level structure
and micro-level agency dynamics, contextualised processual analysis and the advantage vs
disadvantage dialectical perspectives. In the next subsection, the three aforementioned key
themes identified in applications of intersectionality theory to migrant women entrepreneurs
will be critically reviewed.

3.1.2 An Intersectional Perspective of Migrant Women Entrepreneurs

As analysed in the last sub-section, given that intersectionality theory features constitutive
relations among social categories of gender as well as ethnicity, class, migration and nationality,
there has been a growing trend in applications of intersectionality framework to study ethnic
minority migrant entrepreneurship (Romero and Valdez, 2016; Dy et al., 2017; Wingfield and
Taylor, 2018; Vorobeva, 2022; Qureshi et al., 2023). Furthermore, in view of the close link
that exists between intersectionality theory and gender studies (Belkhir and Barnett, 2001;
Shields, 2008; Harris and Leonardo, 2018; Al-Faham et al., 2019; Hankivsky, 2022), as shown
in the last sub-section, particular attention has been paid to the application of intersectionality
within the migrant women entrepreneurship research.

As noted in the last sub-section, three main themes have emerged in the existing literatures on
the applications of intersectionality within the research of migrant women entrepreneurs. The
first theme concerns the levels of analysis that linking macro-level structural analysis to the
micro-level analysis of agency, with a focus on the complexity of the opportunity structure and
the development of the intersectional identity (Villares-Varela, 2018; Ozasir Kacar and Essers,
2019; Haseki et al., 2021; Lassalle and Shaw, 2021). The first theme is in line with the
discussions shown in the last sub-section on the emerging trend of applying intersectionality
theory to gender studies. There has shown a shift from group-centred quantitative studies to
process-centred and system-centred qualitative research, with a focus on the dynamics between
macro-level structures and micro-level agencies (Fraga, 2005; Shields, 2008; Bose, 2012; Al-
Faham et al., 2019). The second theme attends to the contextualised processual analysis,
drawing attention to the social positionality of the researcher and the migrant women
entrepreneurs in the entrepreneurial context (Scott and Hussain, 2019; Long and Buzzanell,
2022). The second theme is consistent with the emerging trend that has been identified in
relation to intersectionality and migration studies with reference to transnationalism (Gottfried,
2008; Bilge and Denis, 2010; Anthias, 2012; Hopkins, 2019). Finally, the third theme attends
to the dialectical view on the advantaged vs disadvantaged groups from the dynamic
perspective of intersectionality with multiple intersectional social structures of both the
intersectionally marginalised and the intersectionally privileged (Wingfield and Taylor, 2018;
Long and Buzzanell, 2022). This view supports the emerging trend in the existing literatures
concerning superdiversity in migration studies as diversity within and beyond the ethnic
diaspora groups, through the social categories of gender intersects with ethnicity, class, and
nationality, thus addressing the relativity and fluidity of gender (Meissner, 2015; Khazaei, 2018;
Ciobanu, 2023).

Intersectionality theory has been criticised for its lack of methodological clarity, with a wide
range of available approaches being applied to a diverse range of research disciplines (McCall,
2005; Nash, 2008; Shields, 2008). Meanwhile, although intersectionality offers an effective
approach for critiquing and challenging the existing inequalities, the central problem related to
the application of intersectionality theory to entrepreneurship research is its incapacity to
resolve the structural problem and transform social bias.



3.2 Formation of Entrepreneurial Growth Aspirations as a Gendering Process

With reference to the critical reviews on intersectionality theory shown in Sub-section 3.1, in
relation to the discussions on the three main themes identified by the existing studies of migrant
women entrepreneurs, a context centred processual approach with a focus on the dynamics that
exists between the macro-level structures and micro-level agencies will be conceptualised in
the following two subsections, attending to transnationalism and superdiversity.

3.2.1 Formation of Growth Aspirations as a Transnational Gendering Process

In a context of deepening globalisation, there is an emerging trend reflected in migrant
entrepreneurship in general and migrant women entrepreneurship in particular, increasingly
illustrated the characteristics of transnationalism (Portes et al., 2002; Vertovec, 2009). By
transnationalism it means the development of entrepreneurial capabilities that are channelled
through the entrepreneurial resources and the business markets in the host and the home
countries, attended to the social networks as ethnic ties developed through migration process
beyond national borders (Baycan-Levent and Nijkamp, 2009; Drori et al., 2009; Vertovec,
2009; Bagwell, 2017).

Critical reviews of previous research on transnationalism within migrant entrepreneurship have
identified the emerging theme of the institutional approach being adopted in order to examine
transnational entrepreneurs, attending to on social, cultural and political characteristics of the
entrepreneurial context (Urbano et al., 2011; Moghaddam et al., 2018). The divergent features
of the institutional structure between the home and the host countries were analysed to gain
insights into the transnational cross-border entrepreneurial developments (Yeung, 2002).
Through the integration of the institutional perspective, previous studies link the local
entrepreneurial ecosystem with the transnational entrepreneurial structure (Fuller-Love and
Akiode, 2020; Harima et al., 2021), addressing the transformative role of the institutional
support structure to the local entrepreneurial ecosystem (Taylor, 2021). In the meantime, an
increasing numbers of studies are deliberating on the integration of the institutional theory with
the entrepreneurial context, thus addressing the social, cultural, and political factors within the
transnational entrepreneurial process (Urbano et al., 2011; Baltar and Icart, 2013). Notably, the
entrepreneurial context has proven to be instrumental in understanding the institutional
structure. This is particularly relevant for comprehending entrepreneurial growth aspirations as
a transnational gendering process, with a focus on the processual analysis of the intersectional
social categories

3.2.2 Formation of Growth Aspirations in a Superdiverse Gendered Context

There has been rapid increase of international migration across the globe, which has resulted
in population superdiversity in major cities around the world, with transnational migrants from
a diverse range of ethnic groups demonstrating divergent national identities that add
complexities to the socio-economic context (Vertovec, 2007). Consequently, superdiversity as
a significant property of the entrepreneurial context has generated continuing research interests
from research organisations and academic institutions worldwide.

The emerging theme of superdiversity is related to the categories of businesses and the
developments of enterprises (Sepulveda et al., 2011; Jones et al., 2012; Yamamura and Lassalle,
2020; Bolzani, 2024). Several studies have focused on the superdiversity of entrepreneurial
practice, drawing links between population superdiversity and the superdiversity of
entrepreneurial development (Sepulveda et al., 2011; Jones et al., 2012; Kloosterman et al.,
2016; Yamamura, and Lassalle, 2020). This research focused on the migrant women
entrepreneurs to examine the extent to which divergent groups of migrant women entrepreneurs



within the same diaspora community differed with regard to their entrepreneurial development
processes. In particular, attention was drawn to the way in which the superdiversity of
population concerning ethnicity, gender and identity was translated into entrepreneurial
diversity. Noticeably, this perspective is consistent with the research objective of this current
study, on the formation of entrepreneurial growth aspirations in a superdiverse gendered
context.

3.3 An Intersectional Stance of Entrepreneurial Growth Aspirations

Recently, a growing number of studies have assessed the characteristics of entrepreneurial
growth from the perspective of gender (Reichborn-Kjennerud and Svare, 2014; Venugopal,
2016; Wang and Long, 2019; Yacus et al., 2019; Huq et al., 2020). One previous study
considered the entrepreneurial growth strategies, attended to the role of the political institutions
that structure and reproduce the gendered bias in the entrepreneurial process in Norway
(Reichborn-Kjennerud and Svare, 2014). There is also previous research directed attentions to
funding approaches and growth expectations of women entrepreneurs in the US and found both
that high-growth women entrepreneurs tended to utilise personal and business equity funding
and also that women entrepreneurs in ‘feminine industries’ are more likely to achieve high
growth compared to those in ‘non-feminine industries’ (Yacus et al., 2019). Meanwhile, recent
research in India informed the existing findings from developed countries (Venugopal, 2016).
Noticeably, a recent study conducted in China demonstrated the gender gap in entrepreneurial
growth ambitions, reflected as a negative association between the perceptions of businesses’
institutional environment and entrepreneurial growth intentions, which prevents women
entrepreneurs from achieving entrepreneurial growth (Wang and Long, 2019). It is evident that
feminist theory has been insufficiently adopted in order to examine entrepreneurial growth. In
this respect, the concept of intersectionality in relation to the context-centred procedural
analysis of economic and gender social constructions appears to be especially suited to studies
of entrepreneurial growth aspirations. Consequently, the adoption of intersectionality theory to
analyse the entrepreneurial growth of Chinese women migrant entrepreneurs are of particular
significance.

4. Research Methodology

With the development of the ethnic food industry, Birmingham’s Chinese, Indian and
Caribbean diaspora communities have become the driving forces behind the UK’s ethnic
economy, providing a constant inspiration for entrepreneurial practice as well as
entrepreneurship research. The primary objective is to comprehend, critique and deconstruct
the capitalist patriarchy as experienced by Chinese women entrepreneurs from divergent
migrant groups within the Chinese diaspora communities in Birmingham. Specifically, it has
been witnessed by women entrepreneurs in family businesses from Hong Kong and women
student entrepreneurs from mainland China. This project employed a qualitative case study
design to explore how Hong Kong and mainland Chinese women entrepreneurs interact with
the Chinese diaspora communities to achieve entrepreneurial growth in a superdiverse and
transnational city context of Birmingham. Through this research, we aim to explore in detail
the intricate dynamics that shape the formation of entrepreneurial growth aspirations within
Birmingham’s Chinese diaspora communities. To achieve the overall research aim, two
research objectives were developed, as follows.

(1) To identify and critique the similarities and differences between the formation of
entrepreneurial growth aspirations as a transnational gendering process among Chinese women
entrepreneurs, specifically, women entrepreneurs in family businesses from Hong Kong and
women student entrepreneurs from mainland China.



(2) To analyse and deconstruct the similarities and divergences between the formation of
entrepreneurial growth aspirations among Chinese women entrepreneurs, specifically, as
women entrepreneurs in family businesses from Hong Kong and women student entrepreneurs
from mainland China in a superdiverse gendered context.

4.1 Research Context

Birmingham is the second largest city in England and the largest metropole outside London,
which is renowned for its superdiverse metropolitan culture and rich entrepreneurial tradition.
The continued growth of international migration in the city of Birmingham provides
international talents and global markets for migrant entrepreneurs from a diverse range of home
countries who seek to explore entrepreneurial opportunities (Henry, 1998; Mcewan et al., 2005;
Gomez and Cheung, 2009; Cheung and Gomez, 2016). The Wing Yip Group, East End Foods
Group and Cleone Foods as the leading ethnic enterprises in the UK, are not only household
names within Birmingham’s Chinese, Indian and Caribbean diaspora communities, but also
driving forces within the UK’s ethnic economy, which provide a constant inspiration for
entrepreneurial practice and entrepreneurship research (Mcewan et al., 2005; Bloomfield,
2019). In particular, the Wing Yip Group is a leading Chinese ethnic food enterprise within the
UK’s ethnic economy, headquartered in Birmingham, which is a representative example of the
thriving Chinese diaspora entrepreneurship in the city of Birmingham. Therefore, in the
following, Birmingham’s entrepreneurial city context will be analysed in detail, attended to its
multicultural ethnic economy as well as its thriving Chinese diaspora entrepreneurship.

4.2 Research Design

This research is an interpretivist qualitative study, based on an in-depth case study (Baskarada,
2014; Hyett et al.,, 2014), involving semi-structured interviews on Chinese women
entrepreneurs from divergent groups within Birmingham’s Chinese diaspora community. The
two Chinese women entrepreneur groups are namely women entrepreneurs in family
businesses from Hong Kong and women student entrepreneurs from mainland China. Notably,
the semi-structured interviews were designed to collect the data, and the Chinese women
entrepreneurs from these two groups were invited to participate until data saturation was
reached. The selected research design was supported by the fact that previous studies on
Chinese migrant entrepreneurship in the UK showed that entrepreneurs from Hong Kong and
mainland China are the two main Chinese migrant groups, with entrepreneurs in family
businesses from Hong Kong and student entrepreneurs from mainland China being the two
major categories (Henry et al., 2002; Sung, 2004; Shen, 2008).

Meanwhile, semi-structured interviews were selected as the data collection approach for the
current study since these make it possible to explore the research question and gain in-depth
responses from the participants (Naz et al., 2022; Ruslin et al., 2022). The collected data were
analysed through thematic analysis using NVivo 12 to identify the main themes and categories
in relation to the research objectives. A multiple case study enabled us to conduct an in-depth
analysis of each case from the local Chinese diaspora communities and make comparisons
across cases to determine the similarities and differences between them (Yin et al., 2017). Our
research design further introduces the temporal feature into multiple case studies of a migrant
enterprise-local diaspora community, thus providing a more robust foundation for analysis than
a single-case study could, and also augmenting the external validity and theory building (Stake,
2013). By contrasting observations from multiple cases over time, this study focused on the
general constructs extracted from the cases.
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4.3 Data Generation

The cases were selected purposefully to ensure their relevance to answering the research
question. Firstly, archival data on Chinese women entrepreneurs operating in Birmingham
were collected using industry association websites, online business directories, industry reports,
company websites and news articles. Filtering through those entrepreneurs using key criteria
about migrant enterprises, including revenue, employees, and registered capital. Secondly, a
list of Hong Kong and mainland Chinese entrepreneurs engaged in collaboration with local
Chinese diaspora communities in Birmingham was produced. Thirdly, the selected migrant
women entrepreneurs were ranked according to the duration of their collaboration projects,
environmental impact and corporate size (measured by the number of employees and revenue).
The top-ranked entrepreneurs were then used to form comparative case studies and recruit
interviewees accordingly.

Using a snowball sampling technique, the aim was to interview participants as owners of
Chinese enterprises. Notably, although there is no universal guiding rule on the required
number of interviews for qualitative research, a large number of studies suggested that any
number of participants between five and 50 is adequate (Dworkin, 2012). Following the
recommendations of Saunders (2012), taking into account the sampling strategy and data
saturation, six individual cases, leading to six in-depth semi-structured interviews, were
conducted for the fieldwork. This allowed a sufficient number of participants for a comparative
case study. Detailed information about the collected data is shown in Table 1 below.

Table 1 Hong Kong and Mainland Chinese Women Entrepreneurs

Name Age Origin Education Entrepreneurial
Background Categories
HK1 30-40 | Hong Kong Bachelor’s Serial Entrepreneur and Owner of Family
Degree Enterprise Group
HK2 | 30-40 | Hong Kong Bachelor’s Owner of Family Enterprise Group
Degree

HK3 30-40 | Hong Kong | Master’s Degree Serial Entrepreneur and Owner of Family
Enterprise Group
MCI1 | 30-40 | Mainland Master’s Degree | Serial Entrepreneur and Student Entrepreneur

China

MC2 | 40-50 | Mainland | Master’s Degree | Serial Entrepreneur and Student Entrepreneur
China

MC3 | 40-50 | Mainland Master’s Degree | Serial Entrepreneur and Student Entrepreneur
China

The interview data were managed using computer-assisted qualitative data analysis software
and coded through the lens of environmental upgrading. This dataset formed the basis for our
analysis of how knowledge sharing for environmental performance can be promoted and what
potential obstacles may arise.

5. Research Findings

On the basis of the critical reviews of the existing literatures on the applications of
intersectionality theory within the research on migrant women entrepreneurs, as shown in
Section 3, the conceptual framework for a context-centred procedural approach of
intersectionality theory was constructed, attending to the transnational gendering process in a
superdiverse entrepreneurial context. Section 4 presented the overall research objective as well
as a breaking down of the overall research objective, which was to comprehend, critique and



deconstruct the capitalist patriarchy experienced by Chinese women entrepreneurs from
divergent migrant groups within Birmingham’s Chinese diaspora communities, namely women
entrepreneurs in family businesses from Hong Kong and women student entrepreneurs from
mainland China. The data analysis of the semi-structured interviews with three Hong Kong
entrepreneurs and three mainland Chinese entrepreneurs identified two main themes
concerning the formation of entrepreneurial growth aspirations as a transnational gendering
process in a superdiverse gendered context. These two main themes will be analysed in detail
in the following two sub-sections.

5.1 Transnational Gendering Process of Chinese Women Entrepreneurs

As shown in Section 3, previous studies on entrepreneurial growth from the perspective of
gender demonstrated the gender bias and structural barriers faced by migrant women
entrepreneurs (Reichborn-Kjennerud and Svare, 2014; Venugopal, 2016; Wang and Long,
2019; Yacus et al., 2019; Hugq et al., 2020). In examining entrepreneurial growth aspirations as
a transnational gendering process, the process-centred intersectional approach addresses the
transnational dimension of human capital, with a focus on both similar and divergent
experiences of the Hong Kong and mainland Chinese entrepreneurs from a gender perspective.
In the following two subsections, the formation of entrepreneurial growth aspirations as a
transnational gendering process among these Hong Kong and mainland Chinese entrepreneurs
will be fully analysed.

5.1.1 Hong Kong Entrepreneurs: Push Effect in Transnational Gendering Process
The interviews with both the Hong Kong and mainland Chinese entrepreneurs reflected an
image of the traditional Chinese hospitality industry as the dominant industry among the UK’s
Chinese diaspora economy, characterised by male dominance. Consequently, the majority of
the individuals who own Chinese catering enterprises are male. The male Hong Kong
entrepreneurs often had to make a difficult choice between entering a professional career
following their university education or embarking on an entrepreneurial career to maintain their
family businesses in the traditional Chinese catering industry. All three of the female Hong
Kong entrepreneurs experienced bias in relation to businesses within the traditional Chinese
catering industry. Due to the gender bias that exists, they felt pushed out in relation to their
career development and their family business in the Chinese catering industry. Noticeably, all
of the Hong Kong entrepreneur participants were of Hakka origin, who worked in their family
Chinese restaurant and takeaway businesses alongside their parents and siblings. According to
the three female Hong Kong entrepreneurs, the Hakka ethnic community in the UK continues
to be extremely male dominated. Consequently, females from the Hakka ethnic community are
aware, from early childhood, that they are unlikely to inherit their family businesses. This male
dominance functions as a motivator, driving women entrepreneurs from Hong Kong out of
their family catering businesses and encouraging them to set up their own businesses using
their academic qualifications and professional skills. HK2 shared how her childhood
experience influenced her professional career:

...The boys got everything... It certainly made me very independent,

but as I said, there was never any pretence, it was always the boys were

the most important... and yeah I think, the in terms of whether the

gender imbalance is felt more from a kind of Chinese culture way, yeah

definitely, like you know being brought up (in the UK), and identify

myself as being British, when you’re in school, those (opportunities)

are there, ... At work, I never held back as a woman, ... Obviously at

home it was very different. So I feel that there were more of the work

opportunities there outside my family for me, but I always worked
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incredibly hard, so I will be, not necessarily the first in the office, but
certainly the last out the office definitely, and I don’t know whether
part of that is my upbringing, I have to work extra hard, I have to
succeed, there is only me, ...I won’t have any inheritance. You know,
I have to make my own security, so part of that hardworking
determination is always there.

Therefore, the female Hong Kong entrepreneurs who had strong associations with the
traditional Chinese catering industry, although they maintained partial ownership of their
family enterprises, were in many ways, pushed out of traditional Chinese catering industry.
Meanwhile, owing to male dominance of traditional Chinese catering industry, female Hong
Kong entrepreneurs with close links to traditional Chinese catering industry are pushed out of
the catering sector to establish businesses beyond the Chinese catering sector. Noticeably, the
analysis of the collected data also revealed a preference for male was only prevalent in the
Chinese catering industry. Beyond this, and even in the sectors closely associated with it, there
was no evidence in the collected data of a male preference. Furthermore, human capital played
crucial a role in enabling the women entrepreneurs from Hong Kong to locate opportunities
and seek entrepreneurial growth beyond the traditional Chinese catering industry.

5.1.2 Mainland Chinese Entrepreneurs: Pull Effect in Transnational Gendering Process
Data analysis demonstrated that all three of the mainland Chinese entrepreneur participants
explained their decision to setting up businesses, with reference to the opportunity cost. They
weighed up their own strengths and weaknesses in relation to potential costs and future
profitability of setting up a Chinese catering business compared to the risks associated with
starting up a business outside the traditional Chinese catering industry. Evidently, despite the
phenomenal success of the catering industry that was achieved by the early Chinese settlers in
Birmingham, the future outlook towards Chinese hospitality sector from the perspective of
newly arrived catering professionals from mainland China led all three of the mainland Chinese
women entrepreneurs to set up businesses outside the traditional Chinese catering industry.
This was based on a consideration of the future financial outlook as well as the potential impact
on their own entrepreneurial development and the local diaspora community. In particular, they
found the image of a female entrepreneur working in a male-dominated industry, with low
entry requirements in terms of academic and professional qualifications ultimately unappealing.
On the contrary, they hoped to construct a female entrepreneur in an industry that requires high
level of professional skills through advanced academic training with aesthetic qualities. This
strongly contrasted with the experiences of the women entrepreneurs from Hong Kong. While
the male dominance within the traditional Chinese catering industry pushed the female Hong
Kong entrepreneurs to seek growth opportunities outside the Chinese catering industry.
However, divergent to the women entrepreneurs from Hong Kong, the negative collocation of
male dominance and a low entry level of human capital in the Chinese catering industry pulled
the women entrepreneurs from mainland Chinese out of the traditional Chinese catering
industry. MC1 shared the experience to set up her business as follows:

When [ first started my own business venture here in the UK, I actually

did have a choice. I had a choice between setting up a Chinese

restaurant or setting up an educational training business. The Chinese

restaurant business is an easy business to run with a mature business

model, which almost guarantees to make profit within five years’ time.

However, I completed both undergraduate and postgraduate degrees,

and I also worked in the education sector for many years. I love to work

in the education sector, with loving parents and students. But I am not
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quite sure about the business model, and more importantly how quick
I can have my investment return. On the other hand, I really do not like
the image of a woman working in a male-dominated catering industry
with a single version of making money. This does not show any respect
to my university education. So in the end I set up my company in the
education sector.

It has been identified that transnational human capital has played a crucial role in the
entrepreneurial development process, leading individuals to maintain and develop businesses
within or closely associated with the traditional Chinese catering industry. There existed a
range of tensions between a university education and the Chinese catering industry. The male
dominance within the Chinese catering sector, as a masculine industry, pulled the women
entrepreneurs from Hong Kong out of the traditional catering industry, as they were less likely
to be offered a management role within their family businesses in the catering sector. Notably,
the male dominance within the traditional Chinese catering industry in the UK also pulled the
women entrepreneurs from mainland Chinese out of this industry, as they felt its stereotypical
image made it less appealing to them. In particular, some of the women entrepreneurs from
Hong Kong innovatively employed resources from within the traditional Chinese catering and
hospitality sector to explore business opportunities in industries beyond this sphere.
Furthermore, women entrepreneurs from both Hong Kong and mainland China expressed their
entrepreneurial passion to explore business potential in industries connected with their
entrepreneurial aspiration, beyond the traditional Chinese catering industry. Evidently, the
gendering process of women entrepreneurs from both Hong Kong and mainland China were
reflected as the development of entrepreneurial growth aspirations to avoid the gender bias
existing in the male-dominated, traditional Chinese catering industry, albeit with divergent
contextual conditions. In the next subsection, the gendering process of Chinese women
entrepreneurs from Hong Kong and mainland China will be discussed in detail.

5.2 Gendering Process in a Superdiverse Entrepreneurial Context

As noted in Section 3, the previous studies on gender and entrepreneurial growth revealed the
tendency among women entrepreneurs to maintain rather than grow their enterprises
(Reichborn-Kjennerud and Svare, 2014; Venugopal, 2016; Wang and Long, 2019; Yacus et al.,
2019; Hugq et al., 2020). In examining entrepreneurial growth aspirations as a gendering process
in a superdiverse entrepreneurial context, the focus is on the dynamic feature of the advantaged
and disadvantaged position within the entrepreneurial context, addressing the similar and
divergent experiences of the Hong Kong and the mainland Chinese entrepreneurs from a
gender perspective. In the following two subsections, the formation of entrepreneurial growth
aspirations as a gendering process among the Hong Kong and mainland Chinese entrepreneurs
in a superdiverse entrepreneurial context will be fully analysed.

5.2.1 Hong Kong Entrepreneurs: Home Country Chineseness as Growth Aspiration

Due to the divergent migration experiences of the women entrepreneurs from Hong Kong and
mainland China, respectively, the formation of their entrepreneurial growth aspirations in
industries beyond the traditional Chinese catering and hospitality sector was also dissimilar.
Notably, the women entrepreneurs from Hong Kong who participated in this study were either
born in the UK or had migrated there with their parents at a young age. They had obtained their
formal education, including their university education, in the UK, and all had experience of
working in the UK. The data analysis of the Hong Kong entrepreneurs’ interviews showed that
a substantial number of them, particularly those entrepreneurs with a strong desire to serve the
Chinese community and all of the communities in Birmingham as a whole, expressed a vision
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of constructing Chineseness for themselves as well as for their businesses, in order to serve the
diasporic Chinese community in the UK and so promote the future growth of their family
enterprises. Following their future strategic direction, they also expressed a wish to develop
better skills and capability in Chinese languages and cultural rituals, in order to develop their
own Chinese identity and to assist Chinese businesses to cultivate their Chineseness identity.
HK1 discussed the future vision of her family business shown as follows:

So I don’t see us a Chinese company, this I would say is a British-

Chinese company, because we cover both areas, and what we see from

there is that a lot of people want to do business in China, especially the

British companies.... but I don’t think that every company, you have

to go to China to do the business, it depends on the business, and a lot

of Chinese companies want to come into the UK. We’re building

bridges, building links, it’s really strong, I mean, when I came for the

first flight between China and Birmingham, so Birmingham was the

first flight outside of London, that was a really big

achievement, ...Hong Kong and mainland China are all extremely

important and interesting markets. For start, [ will need to build up my

language and cultural skills in Chinese. I think this helps me as well as

my children and family to develop and understand our identity as

Chinese. From the business perspective, it is also important to develop

the sense of Chineseness for my business as well as the businesses

within the Chinese community.

In the meantime, as the majority of the Hong Kong entrepreneurs had either been born in the
UK or had migrated there at a young age, they had built up sufficient knowledge through their
university education, vocational training, and professional experience about how to access
formal financial resources. With direct family ties in Birmingham, the majority of the women
entrepreneurs from Hong Kong were able to access financial resources through kinship ties
within the Chinese diaspora community located there. On the basis of skills developed through
their academic and professional trainings, the women entrepreneurs from Hong Kong had
obtained both formal financial resources from the mainstream UK institutions and informal
sources of finance within the Chinese diaspora through their kinship ties. Therefore, in relation
to access to finance, the women entrepreneurs from Hong Kong were in a privileged, fortunate
position.

The above discussions show that the women entrepreneurs from Hong Kong were able to
access both ethnic and mainstream entrepreneurial resources, including financial resources,
due to the skills that they developed through their educational and professional training.
Notably, they not only accessed ethnic and mainstream financial resources to support their own
businesses but also provided support to other individuals and businesses both within and
beyond Birmingham’s Chinese diaspora community. With reference to human capital,
particularly a university education, the Hong Kong entrepreneurs had obtained education and
training in line with the requirements of the UK mainstream markets. In the interim, they were
keen to obtain trainings with a particular focus on language and culture to enhance their
capacities to engage in business activities and fulfil their goals of serving the needs of both the
Chinese community and local communities in the city of Birmingham, as entrepreneurial
growth aspirations for their family enterprises. In this way, human capital in general and
transnational human capital in particular provides learning experiences for Hong Kong
entrepreneurs that helped them to develop their identity of Chineseness within a gendering
process. Therefore, in the following, the formation of entrepreneurial growth aspirations as
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gendering process in a superdiverse entrepreneurial context of women entrepreneurs from
mainland China will be analysed in detail.

5.2.2 Mainland Chinese Entrepreneurs: Transnational Chineseness as Growth
Aspiration
Analysis of the collected data from the mainland Chinese women entrepreneurs showed that
their university education and professional training, that they had received both in the UK and
in mainland China, provided them with transnational Chineseness as their identities of migrant
entrepreneurs. In particular, the data analysis unveiled three implications of the emerging
transnational Chineseness. Firstly, the grounded analysis showed that transnational
Chineseness means that a university education that was obtained from mainland China and the
UK equipped the mainland Chinese entrepreneurs to perceive promising entrepreneurial
opportunities within and beyond the enclaved Chinese diasporic market in Birmingham.
Secondly, analysis of the collected data demonstrated that transnational Chineseness means
that a university education obtained from mainland China and the UK enabled the mainland
Chinese entrepreneurs to re-deploy transnational entrepreneurial resources, allowing
superdiversity to recreate cultural meanings within a multicultural entrepreneurial environment.
Thirdly, through data analysis, it was identified that transnational Chineseness also means that
the mainland Chinese entrepreneurs utilised their skills in Chinese language and culture to re-
invent traditional British business concepts from a migration perspective to reflect their
emotional migration experience. In relation to businesses within the diasporic enclaved markets,
MC2 shared the following entrepreneurial experience when she developed her own business in
the UK:

My company has a stable base in the Chinese diasporic market mainly

based in Birmingham. There are also growing market shared with

clients from the local mainstream market. We are in plan to expand into

other ethnic markets in Birmingham. I certainly believe that my

university degrees in the UK and in China as well as my work

experience from both the UK and China enable me to have the

professional skills, business resources and future vision to build up our

understanding and form our strength in the various

markets...Particularly, skills in both English and Chinese languages

plus knowledge in British and Chinese business culture have been

extremely useful. Through those skills, I am able to access resources

from both the two markets and to identify business opportunities by

recreating both British and Chinese cultures.
Furthermore, the data analysis showed that all three of the mainland Chinese entrepreneurs
participated in this current study stated that they received financial support through
transnational ethnic kinship ties from their family members and friends in mainland China.
They also expressed an interest in obtaining formal financial support in the UK. Notably, the
education and trainings that they received from both mainland China and the UK helped the
mainland Chinese entrepreneurs to secure financial support from both mainland China and the
UK. Hence, transnational human capital facilitated the access to transnational financial capital,
particularly informal transnational financial resources, thus adding an extra layer of
transnational financial resources. As access to finance is vital for entrepreneurial growth, the
women entrepreneurs from mainland China with high levels of transnational human capital
built up expertise on how to access financial resources from the mainstream UK markets.
Consequently, not only did their own businesses benefit from their ability to access both the
host country UK mainstream sources of finance and the transnational mainland Chinese
financial resources, but also other businesses, particularly businesses that were set up by
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mainland Chinese entrepreneurs, were able to utilise their expertise to gain access to financial
resources in both the UK and mainland China.

Therefore, in examination of the gendering process concerning women entrepreneurs from
Hong Kong and mainland China revealed that the two groups of women entrepreneurs were
actively seeking available sources of finance to grow their businesses. However, due to their
varying levels of human capital, they had divergent experiences of accessing different sources
of finance from the UK and mainland China. Noticeably, most of the women entrepreneurs
from Hong Kong were able to obtain both informal financial resources from their immediate
families in the UK as well as formal financial support from the UK government. In particular,
a number of leading Hong Kong entrepreneurs helped individual businesses in the Chinese
community and beyond to access financial resources. In this way, diasporic solidarity and home
country Chineseness developed as entrepreneurial growth aspirations in the gendering process
of the women entrepreneurs from Hong Kong. Meanwhile, the women entrepreneurs from
mainland China resorted to informal transnational financial support from mainland China
through their family members and friends. In this respect, transnational financial capital,
particularly informal transnational financial resources based on ethnic kinship ties from
mainland China, created an additional layer of transnational financial resources. Consequently,
transnational Chineseness has developed as an entrepreneurial growth aspiration in the
gendering process of women entrepreneurs from mainland China.

6. Discussions and Conclusions

Recent studies on entrepreneurship display a growing trend to examine entrepreneurial growth
from a gender perspective with a focus on entrepreneurial growth ambitions (Reichborn-
Kjennerud and Svare, 2014; Venugopal, 2016; Wang and Long, 2019; Yacus et al., 2019; Huq
et al., 2020). This research is purposed to make a theoretical contribution towards incorporating
intersectionality theory into the examination of entrepreneurial growth aspirations among
migrant women entrepreneurs. In particular, it aims to explore the potential of the context-
centred procedural approach of intersectionality in examining entrepreneurial growth
aspirations with a focus on critiquing the capitalist patriarchy and constructing
entrepreneurship as a gender-sensitive transformational process and gender-equal social space.
Since the two major groups of Chinese migrants in the City of Birmingham as well as major
cities in the UK are Chinese migrants from Hong Kong and mainland China (ONS 2011; ONS
2021), women migrant entrepreneurs from Hong Kong and mainland China were selected as
representative samples for examining the gendered entrepreneurial experience of migrant
women entrepreneurs in general and of Chinese women entrepreneurs in particular. With a
focus on the entrepreneurial growth aspirations of Birmingham-based women entrepreneurs
from Hong Kong and mainland China, employing an intersectional feminism perspective using
qualitative in-depth case studies, semi-structured interviews were used to collect the data,
which were then analysed through thematic analysis using Nvivo 12 to identify the main
themes and categories.

This research found that the Chinese catering industry, as the main sector of Chinese diaspora
entrepreneurship in the UK, demonstrated evident male dominance. Women entrepreneurs in
family businesses from Hong Kong and women student entrepreneurs from mainland China
have both experienced gendered bias in their entrepreneurial growth processes, with human
capital playing a crucial role in the formation of their growth aspirations, as a reflection of
entrepreneurial identity in a superdiverse, transnational gendering process. Notably, women
entrepreneurs from both Hong Kong and mainland China expressed their entrepreneurial
passion to explore business potential in industries connected with their entrepreneurial
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aspiration, beyond the traditional Chinese catering and hospitality industry. It is evident that
the gendering process of women entrepreneurs from both Hong Kong and mainland China was
developing entrepreneurial growth aspirations with them, in order to avoid the gender bias that
is rife in the male-dominated traditional Chinese catering industry, albeit with divergent
contextual conditions. Furthermore, it was identified that diasporic solidarity and home country
Chineseness have been developed as entrepreneurial growth aspirations within the gendering
process of women entrepreneurs from Hong Kong. Meanwhile, transnational Chineseness has
been developed as an entrepreneurial growth aspiration in the gendering process of women
entrepreneurs from mainland China. Particularly, the similarities and divergences of
entrepreneurial experiences for Chinese women entrepreneurs from Hong Kong and mainland
China present significant implications for future research. In the future, further examinations
will attend to the various discriminatory dynamics as intersecting forms of exclusions in
relation to the superdiverse entrepreneurial context, with a focus on women entrepreneurs from
the disadvantaged and marginalised as well as the advantaged and privileged social groups to
explore the social, cultural and political potentials of migrant women entrepreneurs in general
and Chinese migrant women entrepreneurs in particular.
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